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The information revolution is quietly integrated into every corner of the world, the 
information network brought shock and impact more profoundly changing society. As 
the core of modern economy, the financial industry is going with this information 
technology revolution. The emergence of the network of financial institutions not only 
to traditional financial pose significant challenges, but also the increasingly borderless 
financial markets, and the country's financial macro-control had a significant impact. 
SMEs as part of the national economy on a country's economy sustained, steady and 
coordinated development plays an important role. SMEs now have become China's 
socialist market economy, a major force. At the same time, SMEs face in the 
development of many unfavorable factors, the biggest bottleneck is financing 
difficulties. The development of E-finance, especially E-commerce loans provides new 
opportunities and challenges accordingly. Therefore, the research on E-finance, to solve 
SMEs financing, to promote the rapid development of SMEs, whether on the academic 
or business and government has important practical theoretical significances.  
This thesis first discusses the evolution of E-commerce developing process, the 
status of E-finance, analysis the current problems, summaries the relevant financial 
experiences of the Western developed countries, to present our financial development 
should draw on the local network, combined with e-commerce and Internet relations, 
summarized the need to develop our E-finance; then analyze E-Commerce Loans, 
mainly starting with the status of SMEs financing, characteristics and problems of 
starting, that loans to SMEs with strong e-commerce needs, the main aspects from 
e-commerce market has become an important source of revenue for SMEs, SMEs 
financing difficulties of the actual conditions of e-commerce demand for loans; while 
the development of E-Commerce Loans from banks to analyze the motives of the needs 
of E-Commerce Loans; comprehensive situation analyze the risks faced by e-loans, then 
the risk of corresponding measures, outlined Zhejiang branch of China Construction 
Bank, the practice of E-Commerce Loans, and loans from the theoretical analysis of the 
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电子商务，英文是 Electronic Commerce(简称 E-Commerce)，涵盖的范围很广，
一般分为企业对企业(B2B)和企业对消费者(B2C)。另外还有消费者对消费者(C2C)
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